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PRSOURCECODE UNVEILS “PRSOURCECODE TOP TECH"  
PR AGENCY RANKING STUDY 

IT Journalists Provide Direct Feedback on PR Agencies’ Performance 
  

Alexandria, Virginia, January 23, 2006 – PRSourceCode, a Content Service Provider serving the 

technology journalism and PR communities, today unveiled the first annual “PRSourceCode Top 

Tech" PR agency ranking study.  The survey that drove the study asked US-based IT journalists to 

rank large, medium, and small PR agencies’ performance (based on number of employees) in the 

following categories: Responsiveness, Accuracy of Information Presented, Industry Knowledge, 

Adds Value to Journalist-IT Organization Relationship, and Best Overall.  The results reveal 

Edelman, Horn Group, and Metzger Associates as the best overall agencies as voted by the IT 

journalists in 2005.   

 

The journalists identified the following agencies as top overall performers in the large agency 

category: 

• Edelman Public Relations (10.8 percent) 

• O’Keeffe & Company (9.2 percent) 

• Waggener Edstrom (9.2 percent) 

• Weber Shandwick Worldwide (7.7 percent) 

• Burson-Marsteller (7.7 percent) 

 

            “Our mission is to provide public relations counsel and strategic communications services 

that enable our clients to understand and build strong relationships in a complex world," said Pam 

Pollace, president Global Technology Practice, Edelman.  "We are pleased to receive this 

recognition from the IT journalism community and believe we are on the right track to maintain our 
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mission.” 

  

The journalists identified the following agencies as top overall performers in the medium 

agency category: 

• Horn Group (12.3 percent) 

• Lewis PR (10.8 percent) 

• Access Communications (9.2 percent) 

• The Hoffman Agency  (9.2 percent) 

• OutCast Communications (7.7 percent) 

 

“Media relations is not merely putting press releases over the wire and securing planned 

editorial coverage,” said Sabrina Horn, CEO, Horn Group.  “Our teams develop specific plans for 

each company initiative - from strategy and messages to targets and goals for coverage.  We are 

proud of this award, and will continue our relentless commitment to presenting clients in the best 

light to the IT editorial community.” 

  

The journalists identified the following agencies as top overall performers in the small 

agency category: 

• Metzger Associates (7.7 percent) 

• The Simon Group (6.2 percent) 

• Landis Communications (4.6 percent) 

• LaunchSquad (3.1 percent) 

• Ackerman PR (3.1 percent) 

   

            "Metzger Associates is honored to receive this recognition,” said John Metzger, CEO and 

founder of Metzger Associates.  “As a former technology journalist myself, and as one of the first 

technology PR firms in the country, we've built a culture around understanding and serving the 

evolving needs of today's editors, reporters and analysts.  It's gratifying to see our approach 

appreciated by the PR industry's toughest critics." 

 

            PRSourceCode sent the survey to over 1,000 US-based IT journalists.  The study sample is 
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based on the 200 journalists who responded to the survey.  Journalists provided the following 

guidance to PR professionals when pitching stories: 

 

• Research the publication before contacting 

• Be readily available and responsive to reporters 

• Know your client(s) and their needs 

• Be straight forward with subject lines 

• Do not be overly persistent 

 

“Every agency’s most important clients are journalists,” said Steven J. Smith, general 

manager, PRSourceCode.  “Agencies and their corporate clients need to understand how agencies 

are performing in serving journalists.  Consistent with our mission, PRSourceCode is founding the 

'PRSourceCode Top Tech' annual survey to improve the quality of communication between 

journalists and communications professionals.” 

  

About PRSourceCode 

 

             PRSourceCode is a Content Service Provider serving the journalism and public relations 

communities.  Founded by practitioners for practitioners, PRSourceCode focuses on rethinking 

traditional public relations processes and delivering innovative services that reinvent public relations 

best practices and better serve the editorial community.  For more information, visit 

www.prsourcecode.com. 
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